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PURPOSE OF DOCUMENT 

 

What is a social media communications strategy document and what is it for? 

A social media communications strategy document contains all information needed to ensure that an 

organization is clearly communicating its target messages to its target audiences, maximizing the 

organization’s impact while avoiding communications missteps. It ensures that the organization’s 

leadership is in step with their public-facing communications personnel, and that any interested members 

of the team can also be informed and on the same page. It contains detailed and actionable paths forward 

to improve social media engagement and audience growth, including specific types of content to post and 

posting schedules.  

 

Note: Some of the contents within this document may appear obvious or repetitive, and indeed may be 

implicitly understood by team leadership. There is, however, a great deal of value in being explicit, 

thorough, and clear as there is a benefit in centralizing communications.  
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ORGANIZATION BACKGROUND, ROLES, GOALS, AND VALUES 

 

IUCN SSC SHARK SPECIALIST GROUP (SSG)  

 www.iucnssg.org  

 www.facebook.com/IUCNShark  

 www.x.com/IUCNShark  

 bsky.app/profile/iucnshark.bsky.social  

 www.instagram.com/iucnshark/  

 www.linkedin.com/company/IUCNShark  

 www.youtube.com/user/IUCNSSG?reload=9  

 www.vimeo.com/iucnshark  

 

Background  

The International Union for Conservation of Nature (IUCN) is the world’s largest global environmental 

network composed of both government and civil society organizations. It is a membership union with more 

than 1,400 member organizations and over 17,000 volunteer scientists in more than 160 countries. This 

diversity and vast expertise makes IUCN the global authority on the status of the natural world and the 

measures needed to safeguard it. 

The Species Survival Commission (SSC) is a science-based network of over 10,000 experts from almost every 

country of the world, all working towards achieving the vision of: ‘A just world that values and conserves 

nature through positive action to reduce the loss of diversity of life on earth’.  

The IUCN SSC Shark Specialist Group (SSG) was established by the SSC in 1991 in response to growing 

awareness and concern of the severe impact of fisheries on shark, ray, and chimaera populations around 

the world. It is a global network of experts in the biology, taxonomy, use, and conservation of sharks. The 

SSG currently has more than 230 members from 82 countries collaborating to assess the status of all known 

species, collate knowledge, highlight species at risk, develop conservation plans, inform policy, and advise 

policy-makers on effective, science-based policies for sustainable use, and long-term conservation. 

  

SSG vision 

A world where sharks, rays, and chimaeras are valued and managed sustainably. 

 

SSG mission 

To secure the conservation, management and, where necessary, the recovery of the world’s sharks, rays, 

and chimaeras by mobilizing technical and scientific expertise to provide the knowledge that enables 

action.  

https://www.iucnssg.org/
http://www.facebook.com/IUCNShark
http://www.x.com/IUCNShark
https://bsky.app/profile/iucnshark.bsky.social
https://www.instagram.com/iucnshark/
http://www.linkedin.com/company/IUCNShark
http://www.youtube.com/user/IUCNSSG?reload=9
http://www.vimeo.com/iucnshark
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SSG goals 

To achieve our vision, our work is guided by the IUCN SSC Species Conservation Cycle to Assess, Plan, Act, 

Network, and Communicate (www.iucn.org/our-union/commissions/species-survival-commission/our-

work/iucn-species-strategic-plan). Its main purpose is to guide efforts for valuing and conserving 

biodiversity through three essential components that are linked to each other. 

• ASSESS: Understand and inform the world about the status and trends of biodiversity  

• PLAN: Develop collaborative, inclusive and science-based conservation strategies, plans and policies. 

• ACT: Convene and mobilize conservation actions to improve the status of biodiversity.  

• NETWORK: Enhance and support our immediate network and alliances to achieve our biodiversity 

targets.  

• COMMUNICATE: Drive strategic and targeted communications to enhance our conservation impact. 

 

Specific goals include having access to the best available scientific data on the population trends and 

conservation status of the world’s sharks, rays, and chimaeras; to be recognized as a scientifically rigorous 

source of conservation-relevant information by decision-makers; to be seen as an expert source of 

information by journalists; and for scientific and environmentalist colleagues to be aware of our roles and 

process including how they can support us. 

A downstream goal is for our assessments and work 

(and when relevant, our recommendations) to be 

incorporated into conservation and management 

actions to ensure the long-term sustainability of 

shark, ray, and chimaera species and prevent 

extinctions.  

The progress of each IUCN SSC Group in the 

implementation of the 2021–2025 Species Strategic 

Plan is documented in the SSC Species Report, which 

consists of a comprehensive description and analysis 

of the activities and results generated by the 

members of the SSC Network each year. Each SSC 

Group contributes to this document by providing a 

yearly summarized description of their 

achievements, which is presented in stand-alone 

reports. This includes the targets for which activities 

were conducted, and results were generated during 

the reported year. The IUCN SSC Shark Specialist 

Group’s annual reports are available online on the 

SSC SSG’s portal. 

 

https://www.iucn.org/our-union/commissions/species-survival-commission/our-work/iucn-species-strategic-plan
https://www.iucn.org/our-union/commissions/species-survival-commission/our-work/iucn-species-strategic-plan
https://iucn.org/our-union/commissions/group/iucn-ssc-shark-specialist-group


 

5 

SSG values 

Scientific rigor and impartiality are important values, because our work and relevant outputs must be 

quantified based on the best available scientific data and not be biased by the opinions of our members.  

Collaboration is vital because we are a global network of scientists, conservationists, and policymakers 

working together to achieve our vision.  

Mentorship is important so we can train the next generation of conservation scientists and ensure that our 

important work carries on. 

 

Our commitment to Diversity, Equity, and Inclusion 

The IUCN SSC SSG’s mission is to secure the conservation, management and, where necessary, the recovery 

of the world’s sharks, rays, and chimaeras by mobilizing technical and scientific expertise to provide the 

knowledge that enables action. This mission unifies our members, and we deliver our impact through 

collective action. Our commitment to diversity, equity, and inclusion is at the core of who we are and central 

to advance our mission and impact. Our strength is in our inclusivity and our global members represent 

diverse cultures, backgrounds, experiences, and viewpoints. They support our work, honor our values, and 

uphold our commitments to act and advance conservation. We welcome their varied perspectives and 

unique experiences that help us generate ideas to solve the complex problems of a changing and diverse 

world. We strive to continue working with our members as well as connecting with other stakeholders, 

including Indigenous peoples and local communities, through local, regional, and global initiatives. We 

believe in creating an environment where everyone has equal access to solving environmental problems, 

cultivating respect and transparency, while relying on science to guide us in our actions to achieve a 

sustainable future for sharks, rays, and chimaeras. 
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IMPORTANT SHARK AND RAY AREAS (ISRA) PROJECT 

 www.sharkrayareas.org 

 www.facebook.com/SharkRayAreas  

 www.twitter.com/sharkrayareas  

 bsky.app/profile/sharkrayareas.bsky.social  

 www.linkedin.com/company/sharkrayareas/  

 

Background 

The Important Shark and Ray Areas (ISRAs) is an initiative led by the IUCN SSC Shark Specialist Group. ISRAs 

are ‘discrete, three-dimensional portions of habitat, important for one or more shark, ray, and chimaera 

species, that are delineated and have the potential to be managed for conservation’. The identification of 

ISRAs is an evidence-driven, purely biocentric process based on the application of scientific criteria 

supported by the best available science. Any relevant management implication can only be subsequent to, 

and detached from, the ISRA identification process.  

The ISRA Criteria have been designed to capture important aspects of shark, ray, and chimaera biology, 

ecology, and population structure, and to encompass multiple aspects of species vulnerability, distribution, 

abundance, and key life cycle activities, as well as areas of high diversity. The ISRAs’ main purpose is to 

attract the attention of policy- and decision-makers on the need of maintaining the favorable conservation 

status of sharks, rays, and chimaeras in specific areas through the implementation of the most appropriate 

management measures, and this can include a marine protected area (MPA) designation. 

ISRA goals 

To use the best available scientific evidence and expertise to identify areas of the ocean that are especially 

important for the ecological and life-history processes of sharks, rays, and chimaeras. The ISRA process 

does NOT explicitly advocate for the protection of these areas, but instead provides detailed and accessible 

scientific information that can (and hopefully will) be used by others who are more directly involved in 

enacting science-based protections of critical habitats. Overall goal is for all key important areas to be 

identified by the ISRA process through a series of regional workshops with expert colleagues.  

Specific goals include having access to the best available scientific data on the habitat usage of sharks, rays, 

and chimaeras, being recognized as a scientifically rigorous source of conservation-relevant information by 

decision-makers, to be seen as an expert source of relevant information by journalists, and for scientific 

and environmentalist colleagues to be aware of our roles and process including how they can assist us.  

A downstream and indirect goal is for these identified areas to be considered for future management or 

protection, which happens independently from the ISRA process and team.  

  

http://www.sharkrayareas.org/
http://facebook.com/SharkRayAreas
http://twitter.com/sharkrayareas
https://bsky.app/profile/sharkrayareas.bsky.social
http://www.linkedin.com/company/sharkrayareas/
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TARGET AUDIENCES 

 

This section concerns the target audiences for social media messaging from the SSG and ISRA accounts. 

This refers to people and groups that we aim to organically see our social media posts and does not refer 

to people we will contact directly, such as via e-mail.  

Some audiences are equally relevant to both sets of accounts and some audiences are more or less relevant 

to one set of accounts than the other, and some audiences are relevant to one set of accounts but not the 

other. This is due to the target audiences for the SSG and ISRA being highly diverse in terms of background, 

location, etc. To cover a wider basis, the best solution is to post a variety of content types, with the relative 

frequency of certain message types tied to the relative importance of the audience that will respond to 

that message type. This will be covered in subsequent ‘messages’ and ‘schedule of posting’ sections of this 

communications strategy document. 

 

AUDIENCE GROUP 1: THE SCIENTIFIC COMMUNITY 

Overall goal 

For scientists and scientific organizations (laboratories, consortiums, multi-institution collaborative 

research projects, professional societies, etc.) to be aware of: what the SSG does, the ISRA initiative, what 

scientific data are needed, how and when they can contribute, and how they can use our reports, datasets, 

and websites in their own work. This will increase our access to relevant scientific data and expertise to 

assist in IUCN Red List of Threatened Species™ assessments, designation of ISRAs, and in informing policy. 

This can also serve as an opportunity to develop and/or improve partnerships. Some example messages 

catered to this audience group include calls for data, explanations of what data we have and can share, 

alerts about new publications and reports, etc.  

Caution point 1: (elaborated upon in subsequent parts of this document) SSG and ISRA posts should be 

clear on the difference between calling for contributions to a project (such as an IUCN Red List workshop 

or an ISRA workshop); articles for the SSG newsletter, Shark News; and being invited to be a member of the 

Shark Specialist Group. 

Caution point 2: Scientists can have very different type of datasets, some of which may or may not be useful 

for the purpose of the delineation of ISRAs for example. When issuing calls for data, some degree of clarity 

and specificity about exactly what types of data are useful vs. partially or does not meet the criteria for the 

data call, but could potentially be useful can help here.  

Audience subset: chondrichthyan (shark, ray, and chimaera) researchers 

Scientists who specialize in the scientific study of sharks, rays, and/or chimaeras - either specific species or 

a population or complex of species. These scientists, who may have data that may be relevant to SSG or 
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ISRA workshops, are probably the most likely types of scientists to cite, share, and use our work- so there 

is value in their understanding our processes, rigor, value, and limitations.  

Some individual laboratories or principal investigators (PIs) have social media accounts, as well as some 

collaborative organizations (e.g., Angel Shark Project) and professional societies of chondrichthyan 

researchers (e.g., American Elasmobranch Society and Oceania Chondrichthyan Society).  

Audience subset: aquatic and coastal fish ecologists and biologists 

Scientists who study fishes including but not limited to sharks, rays, and chimaeras (e.g., coral reef 

community ecologists). While perhaps less likely to have data directly relevant to the SSG or ISRA process, 

they may have such data, and we risk overlooking it by focusing exclusively on scientists who explicitly only 

study this species group. This may be especially relevant in some countries or regions where there are not 

shark/ray/chimaera-specific research programs.   

Audience subset: telemetry and habitat use specialists 

Scientists who use telemetry (acoustic or satellite) to track the habitat use and migration of aquatic animals, 

including but not necessarily limited to sharks, rays, and chimaeras. These scientists may have data relevant 

to the ISRA process or to inform species distribution and movement.  

Audience subset: fisheries biologists 

Scientists whose job it is to track population trends and catch statistics (e.g., stock assessments) for 

exploited species of fishes, including but not limited to sharks, rays, and chimaeras. Such scientists may 

have data relevant to SSG Red List assessments.  

Audience subset: conservation scientists  

Scientists who study species of conservation concern, often using interdisciplinary or multidisciplinary 

methods. They may have a variety of data relevant to the SSG or ISRA process, and may be overlooked by 

only focusing on natural scientists who only study sharks.  

Audience subset: spatial planning practitioners 

Scientists who study the design or use of protected areas (likely some overlap between ‘conservation 

scientists’ and ‘spatial ecology scientists’). These individuals may have data relevant to the ISRA process or 

use our data to advocate for conservation action.   
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AUDIENCE GROUP 2: THE ENVIRONMENTAL ADVOCACY COMMUNITY  

While the SSG will not directly engage in advocacy, it benefits from having advocates aware of its role and 

the data it generates and shares (including ISRAs). Our interests are best served when people also know 

the limits of these data, and how to interpret them, and contact points within our organizations for 

clarification. Some messages should be framed as briefings for environmental advocates.  

 

Caution point 1: Misuse and misunderstanding of our data and products. Many environmental advocates 

have larger megaphones and audiences than we do, and if they misunderstand our data, the larger public 

is likely to misunderstand it as well. To avoid this, providing clear talking points, and directly addressing 

misconceptions and possible misuse of our data, is advised when possible.   

 

Caution point 2: We must be careful to only engage in advocacy based on the best available science. Both 

the SSG and the ISRA have clearly defined roles.  

 

There are several distinct subsets of the environmental advocacy community, and by crafting our messages 

broadly to be relevant to all of them, we can reach a wider audience of people who broadly care about 

ocean conservation issues.   

Audience subset: Shark conservation non-profits and advocates  

These non-profits focus on sharks and rays and are deeply knowledgeable about the specific details of 

issues we work on but tend to have smaller audiences than larger and less focused non-profits (e.g., the 

Shark Trust). Those smaller audiences may be especially engaged in shark issues, however. 

Audience subset: Ocean conservation non-profits and advocates (not shark specific)  

These groups work on a variety of issues possibly including sharks, but their targets may be less focused 

about technical specific issues that are shark and ray specific (e.g., The Ocean Conservancy, Oceana, and 

Marine Conservation Society of the United Kingdom). Their larger focus and footprint often mean they have 

a larger audience, but their broader remit may mean that additional background explanation is necessary 

for them to grasp the nuances of our data and findings.  

Audience subset: Threatened species protection specialists  

These specialists focus specifically on species of special conservation concern, including but not limited to 

marine species (e.g., Defenders of Wildlife). Their relatively narrow focus puts them somewhere in between 

the first two groups in terms of awareness and audience.  

Audience subset: Regional or national conservation organizations  

These are groups that focus on protecting everything (land and sea) within a particular geographic scope. 

There is value in these groups being aware of SSG assessments of species in their waters, and of the 

identification of ISRAs in their waters.  
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Audience subset: Unaffiliated environmental activists  

There are influential environmental activists who operate independently of any larger mainstream 

environmental organization. These individuals often have large audiences of people who care about the 

environment and want to learn more and help. They are often relatively less aware or trained about specific 

technical nuances and details, and some are relatively extremist in ideology (including often calling out 

scientists and mainstream environmentalists), so some degree of caution is warranted in engagement, but 

large audiences we are not otherwise reaching make it a risk worth considering.  

 

AUDIENCE GROUP 3: DECISION-MAKERS AND MANAGERS 

While the SSG and ISRA will generally not be directly involved in advocacy, our goals are served when 

decision-makers and managers are aware of who we are, what we do, how to use our data, and the 

reliability and rigor of our data. Carefully crafted messages will increase broad and general awareness of 

SSG and ISRA processes and goals among this important group without crossing lines into advocacy. Some 

messages should be framed as general news briefings suitable for policymaker understanding, or 

“executive summary for policymaker” style.  

Caution point 1) We cannot directly engage in advocacy for or against particular policy changes (but can 

sometimes speak in general about the need for more and stronger policies, and about general 

recommendations). 

Caution point 2) Some natural resource managers tend to have strong misconceptions about the role and 

limits of the Red List process.  

 

Audience subset: Fisheries managers/quota setters 

These are decision-makers who are involved in determining legal fishing limits. A Red List assessment in 

one of the threatened categories could potentially be cause for a lower, more cautionary fisheries quota if 

the right information is in the right hands.  

 

Audience subset: Threatened Species managers 

This group refers to decision-makers who are involved in determining which species get special legal 

protections. While Red List assessments are not the same as a national level threatened species legislation 

or prohibited list inclusion, ideally our data can inform these processes and protections.  

 

Audience subset: Department of Conservation/Marine Protected Area (MPA) designators 

These decision makers are involved in area-based conservation like MPAs or time-areas closures. While any 

decision about spatial protections in the areas we identify must happen independently of us, there is value 
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in these decision-makers being aware of the ISRA project’s process, goals, and scientific rigor, with the goal 

that they take our identified areas seriously and consider them for protections.  

 

Audience subset: National level decision-makers  

These groups are involved in certain types of conservation decisions that require legislation rather than just 

regulatory change. Petitions to such decision-makers may mention “and this species is considered 

Endangered according to the IUCN Red List of Threatened Species,” so there is value in such decision-

makers being aware of SSG’s roles, rigor, process.  

 

AUDIENCE GROUP 4: SCIENCE AND ENVIRONMENTAL JOURNALISTS 

Even the most-followed scientists on social media have an audience that pales in comparison to a small 

newspaper, so there is value in strategically working with journalists to cover our results and amplify our 

messages. Science and environment journalists use social media extensively while looking for story ideas 

and expert sources. In addition to the separately developed list of media contacts that we will reach out to 

directly when we have new reports or publications or workshops, our social media posts will organically 

reach science and environment journalists. Ideally this will lead to building relationships that result in media 

coverage of our workshops, reports, and publications. And ideally it will lead to awareness of what our role 

is, and what our results mean (and do not mean). Some messages should be framed as for-the-public news 

reports (not overly scientific and technical,) and some messages should explicitly note that we are available 

for comment/interview if any journalists are interested in covering the story.  

 

AUDIENCE GROUP 5: STUDENTS AND CHILDREN 

As part of our goal of mentorship and training the next generation of conservation scientists, we would like 

to reach younger audiences with some of our messages. Ideally this will lead to children growing up with a 

stronger general ocean conservation ethic. While children will not have the sorts of data needed to 

contribute to ISRA workshops or Red List assessments, there are other benefits to reaching them, and some 

messages should be framed in a way that is accessible to younger audiences. Also, many teachers use social 

media and therefore we may reach students indirectly. Some posts that we share focus on 101-

style/introduction style background about the SSG, ISRA project, and shark conservation science in general, 

i.e., ‘the frequently asked questions’ posts.  

 

AUDIENCE GROUP 6: DONORS/GRANTS/PHILANTHROPY  

An increased social media presence that clearly explains who we are and what we do, as well as our 

successes, will lead to increased awareness of (and hopefully support for) our efforts by some funders. 

Additionally, the “donate/support our work” button may be used on the SSG’s website. Some posts should 

highlight how we are funded, that we need new funding, and how to fund us.  
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AUDIENCE GROUP 7: SHARK AND OCEAN ENTHUSIASTS 

Many members of the public love sharks and rays or love the ocean. While it is less directly beneficial for a 

SCUBA diver to know about the SSG and ISRA than for a decision-maker to know about us, many 

downstream policy changes we support require broad public support. Some posts should highlight key 

results and recommendations, “take home messages” that we’d like people who are casual ocean 

enthusiasts to be aware of.  

 

 

KEY MESSAGES  

 

1) We use the best scientific evidence and follow a rigorous replicable transparent standard, as defined 

by the IUCN Red List Unit, to assess the conservation status of sharks, rays, and chimaeras (SSG). The 

goal here is to continue to broadly establish us as a reliable and trustworthy source of expert 

information, which is vital to all other messages and goals.  

2) Some areas of the ocean are especially significant for the ecology and life history of threatened species 

and deserve special consideration for protections (e.g., ISRAs). Far too many people believe that the 

ocean is uniform and homogenous. Highlighting particularly critical areas via the ISRA process “featured 

ISRA of the day” posts, and highlighting the ISRA process and results, can plant seeds of background 

knowledge that can later be used to inform policy.  

3) The best available evidence says that an estimated 37% of all sharks, rays, and chimaeras are 

threatened with extinction, overwhelmingly because of overfishing and unsustainable use. This is a key 

result, and “therefore we should work to save sharks and rays” flows from this, and it should be stressed 

repeatedly until it’s generally well-known by all our audiences.  

4) More information about what we do (and do not do) and what it means. There is significant 

misunderstanding and lack of awareness about the role of the SSG among scientists, journalists, 

conservationists, and the public. Clarity about our role and processes, including how to learn more and 

how to get involved, should be stressed repeatedly. FAQs will help with this. Dedicated graphics may 

help with this.  

5) [FOR TECHNICAL AUDIENCES only, scientists/some environmentalists/managers] Here is how to access 

and interpret our data and reports (SSG and ISRAs). We have a lot of data, we generate a lot of reports, 

we have detailed databases and e-atlases as well as other outputs. There is value in clearly explaining 

how to find it, how to interpret it, what it means and doesn’t mean, etc.  

6) [FOR TECHNICAL AUDIENCES only, scientists only] We are looking for contributions to the ISRA/SSG 

process, here is what specifically we are looking for. Our workshops require the best available data, 

some of which is in the hands of scientists or managers who wouldn’t necessarily be on our radar for 
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us to contact them directly. Sharing calls for data (while being explicit and clear about what kind of data 

we need and don’t need, and what sharing data with us means and doesn’t mean) can help.  

7) New paper(s) by our team and members, highlighting both a key message from that paper and the fact 

that our team generates papers and reports. 

8) News coverage about our work (papers, workshops, etc.) showcasing how we contribute information 

and why our scientific input is valuable as a trusted source of information. 

 

Additional messages: There are a variety of messages that may be one-time only, and are important to 

share but aren’t necessarily part of the key messaging, including awareness fact days (International Days) 

or signing up for our webinar/ see our talk or panel if you’re at a conference. 
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COMMUNICATION CHANNELS  

 

The SSG and the ISRA project have multiple social media communications channels available, including 

BlueSky, X, Facebook, Instagram, LinkedIn, and Youtube. We also have Shark News, the SSG newsletter, 

released twice a year. Shark News has contributions from our SSG members and non-members of the 

community. 

Some posts are shared on all channels (e.g., major new papers, awareness days, and calls for data), while 

other posts are better suited for one channel vs. another. For example, X is character limited, so posts with 

complete text are better suited for Facebook and LInkedIn, with X posts sharing a teaser of 1-2 sentences 

and sharing links. X, and increasingly BlueSky, are also very active among the broader ocean science 

community, allowing our accounts to share things there that we do not necessarily share on our other 

channels.  

 

 

  



 

15 

TYPES/CATEGORIES OF BASIC POSTS AND CONTENT TO SHARE  

 

1) Frequently Asked Questions: These will be a series of carefully crafted posts that hit some or our above-

discussed key messages, including those messages we have not yet finalized. These are posts reminding 

followers of what we do (and do not do), some of our key findings, some of our online free resources 

and how to interpret them, etc. They will include calls for data and participation, alerts that we are 

available for media interviews, etc. 

2) Meet the Team: These posts introduce key team members, with the goal of humanizing the SSG and 

ISRA team members by showing we are made up of real people and are not just a faceless bureaucracy, 

increasing engagement by involving the audiences and followers of the team members we highlight, 

and providing lots of easy-to-generate content. They are also professionally beneficial for the team 

members we feature.  

3) Our Research: Including papers/reports/workshops (and media coverage of our research). These 

should clearly say “new paper by the SSG team” or “this newspaper article quotes our team member 

so-and-so.”  

4) Other Research (not SSG/ISRA related) by Our Team Members: These should clearly identify why we 

are sharing it, because a team member is involved but it isn’t a team project, e.g. “ISRA Team Member 

Dr. John Doe has a new paper out about Glyphis sharks.” Caution point- not all papers fall within our 

messaging guidelines and some are contrary to our messaging goals, so any borderline or questionable 

papers should be cleared with SSG leadership (but any papers that are clearly and unequivocally fine 

to post can be posted without bothering leadership).  

5) Featured ISRA and featured Threatened Species: These posts would highlight a different threatened 

shark, ray, or chimaera and their Red List status along with a fun fact, or a different area from the ISRA 

eAtlas with a fun fact. They would provide us with engaging and educational content while also teaching 

(or reminding) our audiences what exactly we do.  

6) Research About a Shark, Ray, or Chimaera Species or Habitat of Interest: Regardless of if a member of 

the SSG or anyone on the ISRA team wrote it, any research about habitat usage of sharks of 

conservation concern. These should clearly state why we are sharing it, e.g., “Please see this new paper 

about Critically Endangered Great Hammerhead (Sphyrna mokarran) feeding ecology in Ecuador”). 

These papers will be more frequent than those that are directly about ISRA/SSG activities, which 

provides us with more content and additional opportunities to engage with the broader scientific 

community and their audiences. And noting how it ties into our responsibilities (e.g., assessed as 

Critically Endangered) makes our role clear. As above, be careful that shared papers fall within our 

messaging guidelines, though there are plenty of innocuous-but-relevant papers. 

7) General Shark Conservation News: Our followers are likely interested in conservation policy 

developments, and sharing news of this nature expands the types of audiences that our social media 

feeds are relevant to, e.g., “ICCAT passes a retention ban on Endangered mako sharks”. However, we 

occupy a special place in the science-policy ecosystem and typically cannot endorse (or oppose, or 
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praise, or criticize) a given policy decision, we can merely share that it happened and can potentially 

share expert commentary from others. Caution must be taken to avoid sharing stories outside of our 

messaging guidelines, but many exist that are innocuous but relevant. 

8) Awareness Day Posts, which should include information about what we do and how to learn more.  

9) Upcoming or Recently Completed SSG/ISRA Event or Presentation. These posts give people attending 

conferences the opportunity to meet with our team, and alert social media followers of the sorts of 

professional activities our team is involved with. Upcoming events should be advertised in advance and, 

if possible, updated live.  

 

POST SCHEDULING AND CALENDAR  

1) Some posts are time sensitive (e.g., awareness days, new papers, alerts about upcoming workshops), 

while others are evergreen (i.e., not time sensitive and will still be relevant and interesting in a few 

months, like threatened species of the week, meet our team, older papers that aren’t explicitly about 

us, reminders of our YouTube channels). 

2) Ideally there should be several posts per week on X/BlueSky and Facebook scattered across time zones, 

and at least one post per week on LinkedIn. The Facebook posts and X/BlueSky posts should be a mix 

of original content that we post, and sharing posts from others (which drives engagement with those 

others’ audiences and establishes us as part of a community).  

3) Conference/panel/workshop real-time updates are best suited for Twitter, while summaries (one post) 

are best suited for Facebook and LinkedIn.  

 

STRATEGIES FOR FOLLOWER GROWTH AND ENGAGEMENT  

A separate document has an approved plan for tracking audience growth and engagement (i.e., the SSG 

Social Media Engagement Report, which is available upon request).  

 

To increase follower growth and engagement, the general principles are as follows: 

1) More posts (including sharing posts from others, see Annex I for list of well-established and reliable 

groups and organizations); 

2) More interactive posts (“what do you think about this” vs. “here’s what we think about this, pay 

attention to us we’re experts”); 

3) Multimedia posts (images of sharks, rays, and chimaeras shared from other accounts do well); 

4) Humanizing posts (Meet the Team type posts do well, some degree of benign shark content like “what’s 

your favorite shark” does well); 

5) Share posts about SSG including SSG initiatives (e.g. IUCN Red List assessments and ISRA work), 

workshops and webinars, conference presentations, etc.  
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SUPPLEMENTARY GUIDE TO RECURRING POSTS  

AND THEIR KEY ELEMENTS 

 

Purpose of Document: Guide to sharing several types of recurring posts, whether created by the SSG/ISRA 

team or others. The goal here is to highlight them and some of their key elements to duplicate success.  
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FEATURED ISRAS 

The goal of these posts is to highlight the diversity of Important Shark and Ray Areas, while also using the 

striking graphics from our compendium reports to draw attention to additional ISRA project resources. 

 

Note that the posts contains: 

1) A screenshot from the report 

2) A link to the full regional compendium that the screenshot is from 

3) A link to learn more about the ISRA project overall  

 

  



 

19 

CALLS FOR ISRA SUBMISSIONS 

We advertise these when a new ISRA regional workshop is coming up, with the goal of alerting people who 

may have relevant data to share that data.  

 

Note that the posts contains:  

1) A link to learn more about the process of submitting data and how to get involved.  
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NEW SCIENTIFIC RESEARCH 

Here we share newly published papers relevant to SSG/ISRA work or important to sharks, rays, and 

chimaeras in general. 

 

Note that the posts contains: 

1) The title (in text); and 

2) Link to paper. 
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Frequently Asked Questions (FAQs): Posts developed by the SSG/ISRA team summarizing the answers to 

some FAQs. 

 

Note that the post includes: 

1) A link to learn more about us 

2) A link that goes to the FAQ page (SSG or ISRA website).  
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Awareness Days/Theme Days: Aesthetic graphics posted to spread awareness about important days related 

to sharks, rays, and chimaeras. 

 

Note that the post includes: 

1) A brief description about the theme. 

2) A link to direct people to learn more about us 
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ANNEX I: SUPPLEMENTARY GUIDE TO GROUPS TO SHARE CONTENT 

FROM 

 

Purpose of Annex I: This section is a guide to social media pages from related groups and organizations that 

post reliable and relevant content which we can share onto our own pages. It is intended to supplement 

the existing ISRA/SSG social media communications strategy. Each page is briefly described and linked to. 

Many of these pages share content that is sometimes relevant to SSG accounts, sometimes relevant to ISRA 

accounts, and sometimes relevant to both.  

There are thousands of occasionally relevant social media pages and this is not meant to be an exhaustive 

list, but a guide to some pages that are most useful to our communications goals. 

Sharing posts from other pages helps establish us as members of the community, which can facilitate others 

sharing our content with their audiences. It also has interesting and relevant content that we can easily 

share across our platforms that cost us no time to generate because they were made by others elsewhere.  

Atlantic White Shark Conservancy 

 http://www.atlanticwhiteshark.org/  

 http://www.facebook.com/atlanticwhiteshark/  

 https://x.com/A_WhiteShark  

 http://www.instagram.com/a_whiteshark/  

 https://www.linkedin.com/company/atlanticwhitesharkconservancy/  

 http://www.youtube.com/user/AtlanticWhiteShark  

 

About: Atlantic White Shark Conservancy (AWSC) supports scientific research, educates the community, 

and improves public safety. AWSC is a nonprofit whose mission is to support scientific research, improve 

public safety, and educate the community to inspire White Shark (Carcharodon carcharias) conservation. 

This research and conservation nonprofit is related to Greg Skomal’s Massachusetts white shark work, and 

regularly posts updates of fieldwork, education, and what their tagged sharks are up to. 

 

Australian Society for Fish Biology 

 https://www.asfb.org.au/  

 http://www.facebook.com/austsocfishbiol/  

 https://x.com/AustSocFishBiol  

 https://bsky.app/profile/austsocfishbiol.bsky.social  

 https://www.linkedin.com/company/aussocfishbiol/  

 http://www.youtube.com/channel/UCpAw5zOsSXYKqtB7h-Ony2Q  

http://www.atlanticwhiteshark.org/
http://www.facebook.com/atlanticwhiteshark/
https://x.com/A_WhiteShark
http://www.instagram.com/a_whiteshark/
https://www.linkedin.com/company/atlanticwhitesharkconservancy/
http://www.youtube.com/user/AtlanticWhiteShark
https://www.asfb.org.au/
http://www.facebook.com/austsocfishbiol/
https://x.com/AustSocFishBiol
https://bsky.app/profile/austsocfishbiol.bsky.social
https://www.linkedin.com/company/aussocfishbiol/
http://www.youtube.com/channel/UCpAw5zOsSXYKqtB7h-Ony2Q
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About: The Australian Society for Fish Biology (ASFB) is a professional organization of fish and fisheries 

researchers. Founded in 1971, the society describes itself as a professional, independent, non-profit, non-

commercial and non-aligned organization. 

A scientific professional society that shares science from the Australia region, including but not limited to 

shark and ray science.   

 

AZA SAFE Sharks and Rays 

 http://www.safesharks.org/  

 http://www.facebook.com/safesharksandrays  

 http://www.instagram.com/safe_sharks/  

 

About: The Association of Zoos and Aquariums SAFE: Saving Animals from Extinction program is a 

coordinated effort of accredited zoos and aquariums to save the most vulnerable wildlife species from 

extinction. They focus their collective expertise within AZA-accredited zoos and aquariums, while leveraging 

our massive audiences to save species. 

This is a North American Aquarium partnership focused on public education about sharks and rays. They 

share a lot of fun facts, as well as photos of captive animals.  

 

Bimini Biological Field Station 

 https://www.biminisharklab.com/  

 http://www.facebook.com/biminisharklab  

 https://x.com/BiminiSharkLab  

 http://www.instagram.com/biminisharklab  

 https://www.linkedin.com/company/bimini-biological-field-station-foundation/  

 http://www.youtube.com/biminisharklab  

 

About: The Bimini Shark Lab is a registered 501c3 nonprofit organization and research station located in 

South Bimini, The Bahamas. The mission of the BBFS Foundation is to advance our knowledge of the biology 

of marine animals especially the heavily impacted elasmobranch fish fauna (sharks and rays); to educate 

future scientists at undergraduate and graduate levels; and to disseminate our research results to advance 

the field of marine science and conservation biology, as well as raise public perception and awareness of 

sharks and other marine species. Bimini Shark Lab’s page, which shares updates from research projects 

happening there. 

 

http://www.safesharks.org/
http://www.facebook.com/safesharksandrays
http://www.instagram.com/safe_sharks/
https://www.biminisharklab.com/
http://www.facebook.com/biminisharklab
https://x.com/BiminiSharkLab
http://www.instagram.com/biminisharklab
https://www.linkedin.com/company/bimini-biological-field-station-foundation/
http://www.youtube.com/biminisharklab
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Convention on Biological Diversity 

 https://www.cbd.int/  

 http://www.facebook.com/UNBiodiversity  

 https://twitter.com/unbiodiversity  

 https://instagram.com/unbiodiversity  

 https://www.linkedin.com/company/unbiodiversity  

 http://www.youtube.com/user/chmcbd  

 

About: The Convention on Biological Diversity (CBD), known informally as the Biodiversity Convention, is a 

multilateral treaty. The Convention has three main goals: the conservation of biological diversity (or 

biodiversity); the sustainable use of its components; and the fair and equitable sharing of benefits arising 

from genetic resources. Its objective is to develop national strategies for the conservation and sustainable 

use of biological diversity, and it is often seen as the key document regarding sustainable development. 

The CBD shares new publications and notices/updates about their meetings. 

 

Convention on International Trade in Endangered Species of Wild Fauna and Flora 

 https://cites.org/eng  

 https://www.facebook.com/cites/  

 https://x.com/CITES  

 https://www.instagram.com/cites/  

 https://www.linkedin.com/company/cites-org  

 https://www.youtube.com/@CITES  

 

About: CITES (shorter name for the Convention on International Trade in Endangered Species of Wild 

Fauna and Flora, also known as the Washington Convention) is a multilateral treaty to protect 

endangered plants and animals from the threats of international trade. It was drafted as a result of a 

resolution adopted in 1963 at a meeting of members of the International Union for Conservation of 

Nature (IUCN). 

CITES shares new publications and notices/updates about their meetings. 

Convention on Migratory Species (CMS)  

 https://www.cms.int/  

 https://www.facebook.com/BonnConvention   

 https://x.com/BonnConvention  

 https://bsky.app/profile/migratoryspecies.bsky.social  

 https://www.instagram.com/cms.migratory.species/  

 https://www.linkedin.com/company/convention-migratory-species  

 https://www.youtube.com/channel/UCna_dofIeGNxBYiQ4hroYHA  

https://www.cbd.int/
http://www.facebook.com/UNBiodiversity
https://twitter.com/unbiodiversity
https://instagram.com/unbiodiversity
https://www.linkedin.com/company/unbiodiversity
http://www.youtube.com/user/chmcbd
https://cites.org/eng
https://www.facebook.com/cites/
https://x.com/CITES
https://www.instagram.com/cites/
https://www.linkedin.com/company/cites-org
https://www.youtube.com/@CITES
https://www.cms.int/
https://www.facebook.com/BonnConvention
https://x.com/BonnConvention
https://bsky.app/profile/migratoryspecies.bsky.social
https://www.instagram.com/cms.migratory.species/
https://www.linkedin.com/company/convention-migratory-species
https://www.youtube.com/channel/UCna_dofIeGNxBYiQ4hroYHA
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About: The Convention on Migratory Species (CMS), also known as the Bonn Convention, is an 

environmental treaty of the United Nations that provides a global platform for the conservation and 

sustainable use of terrestrial, aquatic and avian migratory animals and their habitats. 

The CMS also shares new publications and notices/updates about their meetings. 

iSea 

 https://isea.com.gr/?lang=en  

 http://www.facebook.com/iSea.org  

 https://x.com/IseaOrg  

 https://www.instagram.com/isea_org/  

 https://www.linkedin.com/company/isea-environmental-organization/  

 

About: iSea is an Environmental Organisation founded in 2016 in Thessaloniki, Greece. Our vision is a 

healthy Mediterranean Sea supporting sustainable development and resilience of local coastal 

communities, based on the values of collaboration, transparency and equity.  

This ocean conservation organization, shares a lot of photos as well as science and conservation news. They 

shared a lot of ISRA focused content for a while. 

 

Manta Trust 

 http://www.mantatrust.org/  

 http://www.facebook.com/mantatrust  

 https://x.com/MantaTrust  

 http://instagram.com/mantatrust  

 https://www.linkedin.com/company/manta-trust  

 https://www.youtube.com/@MantaTrust  

 

About: Formed in 2011, the Manta Trust is a UK-registered charity that co-ordinates global manta and devil 

ray research and conservation efforts. Our team is comprised of a diverse group of researchers, scientists, 

conservationists, educators and media experts; working together to share and promote knowledge and 

expertise.  

This science and conservation non-profit focuses on manta rays, and often shares useful infographics they 

make as well as images, fun facts, research and conservation news, and more. 

 

 

https://isea.com.gr/?lang=en
http://www.facebook.com/iSea.org
https://x.com/IseaOrg
https://www.instagram.com/isea_org/
https://www.linkedin.com/company/isea-environmental-organization/
http://www.mantatrust.org/
http://www.facebook.com/mantatrust
https://x.com/MantaTrust
http://instagram.com/mantatrust
https://www.linkedin.com/company/manta-trust
https://www.youtube.com/@MantaTrust
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Marine Megafauna Foundation 

 https://marinemegafauna.org/  

 http://www.facebook.com/MarineMegafauna  

 https://x.com/MarineMegafauna  

 http://www.instagram.com/marinemegafauna  

 http://www.linkedin.com/company/marine-megafauna-foundation  

 https://www.youtube.com/@MarineMegafaunaFoundation  

 

About: The Marine Megafauna Foundation (MMF) is a marine biology research and conservation nonprofit 

known for discovering, researching, and protecting large marine animals including whale sharks, manta 

rays, sea turtles, whales, and dugongs. 

This science-based non-profit focuses on large marine life including whale sharks and manta rays, and 

shares science and conservation news as well as incredible photos with fun facts. 

Minorities in Shark Sciences (MISS) 

 https://www.misselasmo.org/  

 http://www.facebook.com/misselasmo/  

 https://x.com/MISS_Elasmo  

 https://bsky.app/profile/misselasmo.bsky.social  

 http://www.instagram.com/miss_elasmo/?hl=en  

 http://www.linkedin.com/company/minorities-in-shark-sciences/  

 https://www.youtube.com/minorities-in-shark-sciences  

 

About: MISS is a registered US nonprofit that provides a community and funded opportunities for gender 

minorities of color who wish to enter the field of shark sciences. Their aim is to show that there are many 

gender minorities of color succeeding in and interested in this field. 

This nonprofit focuses on increasing inclusivity in the field, and shares fun facts about sharks and rays as 

well as some blog posts about research written by their members. 

Mission Blue 

 https://missionblue.org/  

 http://www.facebook.com/missionblue  

 https://x.com/MissionBlue  

 https://instagram.com/mission_blue/  

 https://www.linkedin.com/company/mission-blue  

 https://www.youtube.com/@Mission_Blue  

  

https://marinemegafauna.org/
http://www.facebook.com/MarineMegafauna
https://x.com/MarineMegafauna
http://www.instagram.com/marinemegafauna
http://www.linkedin.com/company/marine-megafauna-foundation
https://www.youtube.com/@MarineMegafaunaFoundation
https://www.misselasmo.org/
http://www.facebook.com/misselasmo/
https://x.com/MISS_Elasmo
https://bsky.app/profile/misselasmo.bsky.social
http://www.instagram.com/miss_elasmo/?hl=en
http://www.linkedin.com/company/minorities-in-shark-sciences/
https://www.youtube.com/minorities-in-shark-sciences
https://missionblue.org/
http://www.facebook.com/missionblue
https://x.com/MissionBlue
https://instagram.com/mission_blue/
https://www.linkedin.com/company/mission-blue
https://www.youtube.com/@Mission_Blue
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About: Mission Blue inspires action to explore and protect the ocean. Led by legendary oceanographer Dr. 

Sylvia Earle, Mission Blue is uniting a global coalition to inspire an upwelling of public awareness, access 

and support for a worldwide network of marine protected areas – Hope Spots. 

This non-profit led by Sylvia Earle highlights ecologically significant marine areas that they aim to get MPA 

protection. They often highlight sharks or rays found in those places, and some fun facts about these 

animals. 

 

Namibia’s Rays and Sharks (NaRaS) 

 http://www.facebook.com/p/Namibias-Rays-and-Sharks-100086760164877/  

 http://www.instagram.com/namibia_sharks/  

 

About: Namibia’s Rays and Sharks (NaRaS) is the first project dedicated to research on sharks and their 

relatives in Namibian waters. 

These research and conservation org posts photos and videos of their work on sharks, rays, and chimaeras 

in Nigeria and the neighboring region. 

Angel Shark Project 

 https://angelsharkproject.com/  

 http://www.facebook.com/angelsharkproject/  

 https://x.com/angelshark2014  

 http://www.instagram.com/angelsharkproject/?hl=en  

 

About: The aim of the Angel Shark Project is to secure the future of Critically Endangered angel sharks 

throughout their range. 

A research collaboration focused on understanding angel sharks and how to protect them. Note: They have 

shared a lot of ISRA content as well as work relevant to threatened angel sharks and their habitat usage. 

Oceania Chondrichthyan Society 

 http://www.oceaniasharks.com.au/  

 http://www.facebook.com/oceaniasharks/  

 https://x.com/OceaniaSharks  

 https://www.instagram.com/oceania_sharks/  

 

About: The Oceania Chondrichthyan Society (OCS) was founded in 2005 and is working towards improved 

understanding, sustainable use, and conservation of sharks and rays in the Indo-Pacific region. 

http://www.facebook.com/p/Namibias-Rays-and-Sharks-100086760164877/
http://www.instagram.com/namibia_sharks/
https://angelsharkproject.com/
http://www.facebook.com/angelsharkproject/
https://x.com/angelshark2014
http://www.instagram.com/angelsharkproject/?hl=en
http://www.oceaniasharks.com.au/
http://www.facebook.com/oceaniasharks/
https://x.com/OceaniaSharks
https://www.instagram.com/oceania_sharks/
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A scientific professional society that shares scientific papers and conservation news about sharks and rays 

of the region. 

 

Protect Africa’s Sawfishes 

 http://www.facebook.com/ProtectAfricasSawfishes/  

 http://www.youtube.com/@protectafricassawfishes1164  

 

About: Sawfishes are endangered worldwide. Protect Africa's Sawfishes works with local communities to 

conduct research, conservation and education activities relating to sawfishes, guitarfishes and wedgefishes, 

in Africa and in other low-income countries. 

A regional non-profit focusing on research and conservation of sawfishes. They post irregularly but post 

lots of photos of sawfish as well as science and conservation news. 

 

Save Our Seas Foundation (SOSF) 

 https://saveourseas.com/  

 https://www.facebook.com/saveourseasngo/  

 https://x.com/saveourseas  

 https://bsky.app/profile/saveourseas.bsky.social  

 http://www.instagram.com/saveourseasfoundation/  

 https://www.linkedin.com/company/save-our-seas-foundation  

 https://www.youtube.com/@saveourseas  

 https://vimeo.com/saveourseascom/  

 

About: Since 2003, the Save Our Seas Foundation has been dedicated to protecting life in our oceans, 

especially sharks and rays. We support passionate and innovative researchers, conservationists and 

educators around the globe by funding their projects and helping them to tell important scientific and 

environmental stories. Our centres in South Africa, Seychelles and the USA are dedicated to learning about 

sharks and rays and sharing that knowledge. 

SOSF funds a lot of shark conservation science, and, importantly, has grantees write blog posts about the 

work. These posts are often quite useful for our communications goals, as are other updates shared by 

SOSF. 

 

http://www.facebook.com/ProtectAfricasSawfishes/
http://www.youtube.com/@protectafricassawfishes1164
https://saveourseas.com/
https://www.facebook.com/saveourseasngo/
https://x.com/saveourseas
https://bsky.app/profile/saveourseas.bsky.social
http://www.instagram.com/saveourseasfoundation/
https://www.linkedin.com/company/save-our-seas-foundation
https://www.youtube.com/@saveourseas
https://vimeo.com/saveourseascom/
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Sharks4Kids 

 http://www.sharks4kids.com/  

 http://www.facebook.com/Sharks4Kids/  

 https://x.com/Sharks4Kids  

 https://bsky.app/profile/sharks4kids.bsky.social  

 http://www.instagram.com/sharkeducation/  

 https://www.linkedin.com/company/sharks4kids/  

 http://www.youtube.com/channel/UCCfqf_1S19kVjzQsLeHLDzA  

 

About: The goal of Sharks4Kids is to create a new generation of shark advocates through access to a 

dynamic range of educational materials. Curriculum, videos and activities will allow teachers to integrate 

shark education into their science programs on an introductory, intermediate or advanced level. Students 

can access coloring pages, activities and info sheets to satisfy their own curiosity about sharks. Photos and 

videos from scientists and conservationists bring an exciting element into the classroom and show students 

the beauty of the ocean. 

This youth education focused non-profit shares a lot of “fun facts” and also summarizes recent research 

for lay audiences.  

Sharks and Rays Australia 

 http://www.sharksandraysaustralia.com/   

 http://www.facebook.com/SharksAndRaysAu  

 https://x.com/SharksAndRaysAu  

 https://www.instagram.com/sharksandraysau/   

 https://www.linkedin.com/company/sharksandraysau/  

 https://www.youtube.com/@sharksandraysaustralia7032  

 

About: Sharks And Rays Australia (SARA) is a not-for-profit organization that is registered as a charity with 

the Australian Charities and Not-for-profits Commission (ACNC), and also an Australian research institute, 

approved by the Commonwealth Scientific and Industrial Research Organisation (CSIRO).  

This research and conservation organization focuses on sawfish but also works on other sharks, rays, and 

chimaeras, and shares a lot of science and conservation content.  

Shark Conservation Fund (SCF) 

 http://www.sharkconservationfund.org/  

 https://www.facebook.com/sharkconservationfund  

 https://x.com/SharkRayFund  

 http://www.instagram.com/sharkconservationfund/  

 https://www.linkedin.com/company/shark-conservation-fund/  

http://www.sharks4kids.com/
http://www.facebook.com/Sharks4Kids/
https://x.com/Sharks4Kids
https://bsky.app/profile/sharks4kids.bsky.social
http://www.instagram.com/sharkeducation/
https://www.linkedin.com/company/sharks4kids/
http://www.youtube.com/channel/UCCfqf_1S19kVjzQsLeHLDzA
http://www.sharksandraysaustralia.com/
http://www.facebook.com/SharksAndRaysAu
https://x.com/SharksAndRaysAu
https://www.instagram.com/sharksandraysau/
https://www.linkedin.com/company/sharksandraysau/
https://www.youtube.com/@sharksandraysaustralia7032
http://www.sharkconservationfund.org/
https://www.facebook.com/sharkconservationfund
https://x.com/SharkRayFund
http://www.instagram.com/sharkconservationfund/
https://www.linkedin.com/company/shark-conservation-fund/
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About: The Shark Conservation Fund (SCF) is a collaboration of philanthropists dedicated to solving the 

global shark and ray crisis. Their goal is to halt the overexploitation of the world’s sharks and rays, prevent 

extinctions, reverse population declines, and restore imperiled species through strategic and catalytic 

grantmaking. 

SCF shares updates from projects they fund, and are also good to engage with so they know what we’re up 

to.  

Shark References 

 https://shark-references.com/  

 http://www.facebook.com/sharkreferences  

 https://www.instagram.com/sharkreferences/  

 

About: Shark-References is an online database that contains scientific bibliography on recent and fossil 

sharks, skates, rays and chimaeras (cartilaginous fishes, Chondrichthyes). The database started in June 2009 

with a data inventory of about 1,000 scientific quotations. Since then, it has expanded continuously, and 

today holds more than 30,000 data inputs. At the beginning, the concept intended a scientific bibliography 

only, but in the meantime the provided information has also extended to other related topics. 

Shark References posts new shark and ray scientific papers with eye-catching graphics. Not everything they 

post is relevant to our goals (because plenty of shark science is not relevant to our goals) but they post a 

lot of quality relevant content.  

The Shark Trust 

 https://www.sharktrust.org/  

 http://www.facebook.com/thesharktrust  

 https://x.com/SharkTrustUK  

 http://www.instagram.com/thesharktrust/  

 https://www.linkedin.com/company/shark-trust  

 http://www.youtube.com/user/sharktrustUK  

 

About: The Shark Trust is a charitable organization founded in the United Kingdom in 1997. It is dedicated 

to promoting the study, management and conservation of sharks, skates and rays in the UK and 

internationally. Shark Trust is a science-based conservation non-profit, that shares shark, ray, and 

chimaera science news, conservation news, and fun facts about sharks. Be careful when sharing posts 

from them as some are calls to fundraise for Shark Trust.  

 

https://shark-references.com/
http://www.facebook.com/sharkreferences
https://www.instagram.com/sharkreferences/
https://www.sharktrust.org/
http://www.facebook.com/thesharktrust
https://x.com/SharkTrustUK
http://www.instagram.com/thesharktrust/
https://www.linkedin.com/company/shark-trust
http://www.youtube.com/user/sharktrustUK

